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WHAT EVIDENCE DO WE HAVE WE ARE 
MAKING A DIFFERENCE?
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"OUTCOMES MEASUREMENT 
PRACTICE DECREASED BETWEEN 
2018 AND 2019"

"THE EXTENT OF MEASUREMENT 
INCREASED BETWEEN 2018 AND 
2019"

"FUNDING IS  THE LARGEST 
BARRIER TO OUTCOMES 
MEASUREMENT"*

*Bankwest Foundat ion Socia l  Impact  Ser ies  - Outcomes Measurement in  the 
Austra l ian Community  Sector :  A  Nat ional  Report  Card

BACKGROUND



“Outcome (or performance) measurement 
is essentially a method of determining the 

impact of a program or activity"*
*Smith & Howard: The Power of Outcome Measurement for Nonprofits 
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WHAT IS 
OUTCOMES 
MEASUREMENT?
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WHAT OUTCOMES 
DO WE 

CURRENTLY 
MEASURE?

WHAT ARE WE 
TRULY 

MEASURING?

HOW DO WE 
REPORT 

OUTCOMES?

HOW COULD WE 
PRESENT OUR 

OUTCOMES?



04

WHAT 
OUTCOMES DO 

WE CURRENTLY 
MEASURE?



CLIENT & CARER 
SATISFACTION 

SURVEYS

Annually via post & 
email

EDUCATION 
WORKSHOP 

EVALUATIONS

Following each 
workshop in person

CURRENT 
MEASURMENTS & TOOLS

PRE & POST 
EVENT 

FEEDBACK

Word of mouth and 
via social media
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MND ADVISOR 
SERVICE 

PROVISION

Online Patient 
Database
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WHAT ARE WE 
TRULY 
MEASURING? 9 out of 10

CATS LAND ON THEIR FEET

8 out of 10

BEARS PREFER THE WOODS
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OUR 
IMPACT-
QUALITY OF 
LIFE
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HOW DO WE 
REPORT 
OUTCOMES?

This That And The Other

40 

30 

20 

10 
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HOW COULD 
WE PRESENT 

OUR 
OUTCOMES?
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REAL TIME
IMPACT 

REPORTING

"91% OF AUSTRALIAN'S USE A 
SMARTPHONE"*

*Deloitte Mobile Consumer Survey 2019
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Hi Sarah, because of 
you, June and her 
family are attending 
counselling today 
following her recent 
diagnosis of MND.

COULD WE?
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"Measuring outcomes isn’t just 
about accountability – it can 
make not-for-profit 
organisations more effective 
and maximise impact."
ANDREW CAIRNS,  COMMUNITY SECTOR 
BANKING CEO.
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ANY QUESTIONS?


